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Founded in 1919 by Sir Horace Plunkett

Vision of resilient, thriving and inclusive
rural communities

Mission to inspire and empower
community businesses

Strategy seeks to grow the size, reach
and impact of community businesses in
the UK

Partnership and collaboration will
determine our success
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What we do 9 S

A Championing and supporting
community businesses

A Providing practical advice, support
and training to help community
businesses reach trading stage

A The voice for rural communities on
key issues affecting them

. Credit: Robin Woolgar Photography
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What are community
businesses?

LA

Enterprises that are democratically
I owned and run by members of the
community, on behalf of the
community
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There are different types of
communitybusi ness e

What they have in common is:

A being rooted in a particular place

A their accountability to local people

A their determination to trade for the
benefit of the local community as a
whole and deliver positive impact




Key statistics

Our 2019 Better Busine$&ports
provide the most up to date
information on the sector
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By the end of 2018 there were: Q
®

A 363 community shops open and
trading;

A 95 community pubs

A 68 woodland groups

A 33 farms and local producers g
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A 5 breweries and local distilleries
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Key statistics T growth

Shops

Figure 1.1 Tetal number of community shops trading by year
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Figure 1.2 Number of community shops opening for trading by year
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Source: Plunkett Foundation Records / 2018 Plunkett Foundation Survey

@?ﬁ#&é’#’#@#ﬁ@@@@@@@@@@ ‘

Ly

O Na e Plunkett

. B) &
(@) f secC t or ) :Q)Q/N‘ :’ Foundation

34N &

Viry o® www.plunkett.co.uk
Pubs
FigllcC lative ber of ¢ ity pubs trading by year

(Totals adjusted for known pubs passing out of community ownership)
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Fig 1.2 Cc ity pubs opening by year
(Some pubs subsequently passed out of community ownership)
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Source: 2019 Plunkett Foundation Survey

In 2018, 42% start up costs for new shops came from community shares; for newly opened pubs it was
55%. Other sources of start-up funding are mainly grants but loans and mortgages are also used.
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Key statistics |
Shops

Figure 2.1
Legal structures adopted by community shops

B Community Benefit Society 250
B Company limited by guarantee 50
B Community Interest Company 31
M Co-operative Society 6
W Other 26

Figure 2.2
Community shops: member/shareholder numbers
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Fig 2.1 Business models for pubs trading in 2018
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Figure 2.2
Number of pubs by member/shareholder band
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Source: FCA AR30 returns / Companies House data from 73 records reported in 2017 and 2018
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Shops

Figure 3.1
Core services offered by
number of community shops
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Figure 3.1 Services and activities supported

Bar food

Restaurant

Café

Locally-sourced food
Affordable lunch/supper clubs
Community meeting place
Community garden

Driver service

Free WiFi

Pub website/Twitter/Facebook
Access to computer/IT help
Services for tourists
Accommodation

Fundraising for charity/good causes
Cashback

Post Office

Shop

Parcel collection

Live music

Host clubs/courses

Base for physical activity

Health or therapeutic services
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Impact |
keeping valued
services open,
thriving and
accessible



